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INTRODUCTION

Welcome to the ASW Wellness Tourism
Toolkit. The Toolkit is a practical guide to
help wellness and tourism businesses
understand wellness tourism and the
actions they can take over time to attract
wellness travellers.

The ASW Wellness Tourism Toolkit has
been developed by Australia’s South West
Regional Tourism Organisation (ASW RTO),
in partnership with Tourism WA.

AUSTRALIA’'S SOUTHWEST'SROLE

Australia’s South West's has developed the
Wellness Tourism Strategy for the whole
region to support its wider tourism
objectives.

As the Regional Tourism Organisation, the
role of Australia’s South West RTO is to
support the strategy through;

+ Intrastate marketing

+ Stakeholder engagement

+ Operator and member engagement
+ Networking events and workshops

+ Support industry with education and
toolkits

« Promote pathways for eco-friendly
practices and certification

+ Consultation with WAITOC and
Aboriginal elders and communities on
the strategy

» Support development of wellness-
specific infrastructure to increase visitor
demand to the region

« Identify and procure grant funding for
industry support programs and tools

HOW TO USE THIS TOOLKIT

Under each Strategic Objective section, you
will find:

* Anintroduction on why the strategic
objective is an important part of ASW
Wellness Tourism Strategy.

« Top tips and actions you can take for
your business

» Links to sources for further advice, tools,
programs and templates.
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VISION

Australia’s South West is the leading destination for nature-based wellness tourism in Australia by 2034.

GOAL

To enhance the appeal of Australia’s South West region for wellness travellers.

STRATEGIC OBJECTIVES

Embed wellness in
destination marketing

Foster community and
industry collaboration

Develop nature-based
wellness experiences

Encourage eco-friendly
practices

Support local aboriginal
tourism

Identify & facilitate
wellness-specific
superstructure

Enhance the recognition of Australia’s South West as a must-visit destination for
nature-based wellness travel through strategic marketing initiatives.

Establish and strengthen collaborative partnerships between the community and
industry stakeholders to enhance mutual growth and sustainable development.

Create and implement a range of innovative, nature-based wellness experiences that
promote health, well-being, and environmental connection for visitors.

Encourage sustainable practices across all operations and activities, aiming to
minimise environmental impact and foster long-term ecological balance

Actively support and collaborate with local Aboriginal businesses to foster cultural
exchange in wellness tourism activities

Identify key elements of wellness-specific superstructure and facilitate their
development to enhance the quality and accessibility of wellness-focused facilities
and services.
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WELLNESS TRAVELLERS

WHAT IS WELLNESS TOURISM?

Wellness tourism lies at the intersection of two
multi-billion-dollar industries: tourism and
wellness.

Defined as ‘travel associated with the pursuit of
maintaining or enhancing one’s personal
wellbeing’ by the Global Wellness Institute, it's
all about embracing a healthy lifestyle, even
when you're travelling.

The wellness tourism economy is much larger
than a narrowly defined set of typical wellness

businesses such as all-inclusive resorts,
wellness retreats and spas.

Wellness tourism resources include;
1. Natural resources
2. Cultural, historical and spiritual resources

3. Complementary and Alternative Medicine
(CAM)

4. Community mindset and wellness-related
lifestyle

Wellness-specific superstructure
Human resources and competencies

Cross-over of wellness with other
activities/offerings

8. Wellness-related events

Wellness travellers comprise a broad and
diverse group of consumers with many
motivations, interests and values. There are
two types of wellness travellers:

Primary Wellness Travellers are travellers
whose trip or destination choice is primarily
motivated by wellness; primary wellness
travellers choose destinations and experiences
that are directly related to wellness (e.g.
destination spas, hot springs resorts, health
resorts, yoga retreats, etc).

Secondary Wellness Travellers are travellers
who seek to maintain wellness while travelling
or participate in wellness experiences while
taking any type of trip for leisure or business.

» Wellness travellers often plan their trips
around activities that promote health and
relaxation, such as yoga retreats, spa visits,
meditation sessions, or fitness classes.

» They may prefer destinations that offer
natural beauty and serene environments, as
these settings can be conducive to
relaxation and rejuvenation. Activities like
hiking, swimming in natural waters, or
simply spending time in green spaces are
common.

» Nutrition is a significant aspect, with a focus
on dining experiences that offer organic,
local, and nutritious food options.

+ Wellness travellers might engage in
practices that promote mental health, such
as mindfulness, meditation, or digital
detoxes.

* Some wellness travellers seek experiences
that include learning about and participating
in local traditions and practices that
promote wellbeing, such as traditional
healing therapies or local wellness rituals.

» A preference for eco-friendly travel options
and accommodations that practice
sustainability is often a priority, as wellness
travellers tend to be mindful of their
environmental impact.

* Many wellness travellers are interested in
activities that contribute to personal growth,
such as workshops, educational courses, or
spiritual retreats.




WHY WELLNESS TOURISM?

Wellness tourism was one of the fastest-growing
wellness economy sectors prior to 2020, and it was
also the wellness sector that was most negatively
impacted by the COVID-19 pandemic. Wellness
tourism has gradually recovered in 2021 and 2022,
along with the relaxing of pandemic related travel
restrictions and the recovery of the overall tourism
market.

Increasing the appeal of Australia’s South West as
a wellness destination will attract wellness
travellers who spend more, stay longer and boost
the local economy, visit regardless of season, and
seek experiences in harmony with nature and local
culture.

The benefits of wellness tourism for the region
include:

+ Attracting a High Yield Traveller (HYT) improving
economic impact of tourism in the region;

» Enhancement of local health and wellness
infrastructure;

* Protection of the natural environment that
nurtures visitors and local communities;

+ Astrong and positive brand image for the
region; and

+ Opportunities to exchange local culture with our
visitors.

Every wellness destination has something unique
to offer, and this uniqueness is what is appealing
to wellness travellers. For Australia’'s South West,
the natural environment, including aquatic and
coastal landscapes and its many forests and
national parks, represents a strength compared to
most other emerging wellness destinations in
Australia. Activating these natural assets and
promoting therapeutic journeys and itineraries
that begin with nature supports the region’s values
and existing attributes.

Australia’s South West can harness this nature-
based region to help people feel connected to
nature, by creating experiences where locals and
visitors can embrace the vitality, abundance and
profound connection with the natural elements of
the region.

Australia’'s South West already has a strong nature-
based industry which provides a solid foundation
to build and expand the visitor offerings to deeply Fen ~ ' |
connect with the environment and local L ‘ p; -
communities. g
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WHAT ISNATURE-BASED WELLNESS TOURISM?

Nature-based wellness tourism is defined as
transformative nature-based wellness
experiences that extend to people and place.

Nature-based wellness tourism is an extension of
nature-based tourism and its associated
categories.

Nature-based wellness tourism is a unique target
for Australia’s South West and can be used as a
guide for product development, positioning and
promotion of wellness product in the market.
Ultimately, every aspect of wellness tourism in
Australia’s South West can and should be defined
in a way that demonstrates its connection to
nature.

As the foremost nature-based wellness tourism
destination in Australia, a commitment to the
following is imperative.
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A long-term strategy to guide development
and increase destination appeal in wellness
tourism, working with industry, local
communities and Traditional Owners to build
thriving communities and a sustainable
wellness tourism industry.

Creating an immersive natural sanctuary
where locals and visitors can reconnect with
the natural world, rejuvenate their spirits, and
embark on transformative journeys towards
inner balance and vitality.

Providing opportunities for the tourism and
wellness industries to connect and align on
delivering world-class wellness experiences
with a nature-based approach.

NATURE TOURISM VS NATURE-BASED WELLNESS TOURISM
Passive Nature Nature for Nurture
The passive experience of nature (walking, Vv Nurturing natural experiences like forest
sightseeing, etc) bathing and wild swimming
Adventure Adventure for Connection
The focus on thrill, risk and physical activity in \% With the environment, ourselves and each
a natural environment other
Wildlife Tourism Animal Therapy
Tourism experiences that provides close \ Therapeutic experiences with animals like
contact with wildlife and nature in general equine therapy.
Environmental Tourism Sustainable Tourism
Tourism in natural settings with an emphasis vV Businesses that prioritise environmental
on understanding and conserving natural conservation while sustaining local
environment communities
Agritourism Regenerative Travel Experiences
Tourism that connects people to product or vV Involves giving back more than we take from

produce delivered through a direct ‘on-farm’
experience

the ecosystem or the communities we visit
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EMBED WELLNESS IN DESTINATION MARKETING

This chapter of the Toolkit explores how your business can embed wellness across your
communications and channels to attract wellness travellers.

Enhancing the recognition of Australia’s South West as a must-visit destination for nature-based
wellness travel relies on destination marketing and the individual efforts from the operators within.

CRAFTING A WELLNESS-FOCUSED BRAND DEFINE YOUR
IDENTITY TARGET AUDIENCE

To attract wellness travellers, it's essential to
create a brand identity that clearly
communicates your commitment to wellness.
This involves using visual elements, such as a
soothing color palette, nature-inspired
imagery, and serene fonts, that evoke a sense
of tranquility and well-being. Additionally, your
brand voice should reflect the principles of
wellness, using language that emphasizes
relaxation, rejuvenation, and holistic health.
Consistency in these elements across all
touchpoints, including your website, social
media, and marketing materials, will help
reinforce your brand's wellness-focused
identity and appeal to wellness travellers.

M Develop a Brand Style Guide: Establish
guidelines for visual and verbal elements to
ensure consistency in all communications.

M Use Wellness Keywords: Integrate
wellness-related keywords into your
branding and messaging to clearly convey
your focus.

M Create Wellness-Centric Taglines: Develop
taglines that encapsulate your commitment
to wellness and resonate with your target
audience.

M Implement Wellness Design Elements:
Use design elements like soft lighting,
nature imagery, and soothing sounds in
your promotional materials.

A clear and detailed profile of your target
audience will enable you to create more
personalised and effective marketing
campaigns, ultimately attracting the right
travellers to your wellness offerings. By
identifying the specific demographics,
preferences, and behaviors of your ideal
customers, you can tailor your marketing
strategies and wellness offerings to meet their
unique needs

M Analyse Customer Data: Review data from
past guests, including booking information
and feedback, to identify common traits and
preferences.

M Create Customer Personas: Develop detailed
personas that represent different segments
of your target audience, including their goals,
challenges, and preferred wellness activities.

M Monitor Competitors: Study competitors'
target audiences and marketing strategies to
identify potential gaps and opportunities in
the market.

M Segment Your Audience: Divide your target
audience into smaller segments based on
specific criteria, such as age, gender, or
wellness preferences, for more targeted
marketing efforts.

M Stay Updated on Trends: Keep up with
industry trends and changes in consumer
behavior to ensure your target audience
definition remains relevant and accurate.




LEVERAGE DIGITAL CHANNELS FOR
WELLNESS MESSAGING

Your digital channels are powerful tools for
reaching and engaging wellness travellers.
Utilise your website, social media platforms,
and email newsletters to share content that
highlights your wellness offerings.

Create blog posts, videos, and social media
updates that provide valuable wellness tips,
showcase behind-the-scenes, and feature
testimonials from satisfied guests. Incorporate
SEO strategies with keywords related to
wellness tourism to improve your online
visibility.

Interactive elements, such as virtual tours and
live Q&A sessions with wellness experts, can
also enhance engagement and attract
potential visitors.

M Optimise Your Website: Ensure your
website is user-friendly, mobile-optimized,
and includes detailed information about
your wellness offerings.

M Share Wellness Content Regularly: Post
blog articles, social media updates, and
email newsletters that highlight wellness
tips, services, and guest experiences.

M Use High-Quality Visuals: Include
professional photos and videos that
showcase nature and your wellness
offerings and activities.

M Engage on Social Media: Actively engage
with your audience on social media
platforms, responding to comments and
messages promptly.

M Host Virtual Wellness Events: Organize
webinars, live-streamed classes, and virtual
tours to engage potential guests online.

CREATE AUTHENTIC AND ENGAGING

WELLNESS CONTENT

High-quality, authentic content is key to
attracting wellness travellers. Develop
content that not only promotes your
offering but also educates and inspires your
audience.

Share stories of your commitment to
wellness, the benefits of your services, and
the unique aspects of your location. Use
visuals, such as photos and videos, to bring
your wellness experiences to life.

Collaborate with influencers and wellness
bloggers to expand your reach and
credibility. By consistently providing
engaging and informative content, you can
build a loyal community of wellness
travellers who are eager to experience what
your business has to offer.

M Develop a Content Calendar: Plan and
schedule regular content updates to
maintain a consistent online presence.

M Share Guest Testimonials: Post
testimonials and reviews from previous
guests to build trust and credibility.

M Highlight Wellness Benefits: Create
content that explains the health benefits
of your services and experiences.

M Collaborate with Influencers: Partner
with wellness influencers to expand your
reach and attract new audiences.

M Showcase Behind-the-Scenes: Provide a
glimpse into the daily operations and
wellness practices at your business to
build transparency and authenticity.




LEVERAGE AUSTRALIA’S SOUTHWEST

Connect with Australia’s South Follow Australia’s South West:

West through the following M Instagram @Australias_SouthWest

channels M Facebook @AustraliasSouthWest
M YouTube @AustraliasSouthWest
M Pinterest @AustraliasSouthWest

To subscribe and stay up to Use our Hashtags:
date with Australia’s South When posting your photos or vides use hashtag
West join here. #AustraliasSouthWest. This ensures your content is seen and

can be re-posted.

Get Support: Become a member of Australia’s South West for tools, advice, guidelines and
marketing opportunities that generate more visitors to your business. Find out more here.

LEVERAGE TOURISMWESTERN AUSTRALIA

Tourism WA has developed a Follow Tourism Western Australia:
toolkit to help tourism partners M X (Formerly known as Twitter) - @WestAustralia
understand how they can M Instagram - @WesternAustralia
benefit from the States Tourism M Facebook - @ExtraordinaryWesternAustralia
Organisation. M TikTok - @WesternAustralia

M YouTube - @WesternAustralia
Download the Working With Tag Western Australia and use hashtag #WAtheDreamState
Tourism Western Australia when posting your photos or videos. This ensures your
guide. content is seen and can be re-posted.

LEVERAGE TOURISM AUSTRALIA

There are many ways you can Follow Tourism Australia:
connect with Tourism Australia M Instagram - @Australia
to benefit from their campaign M TikTok - @Australia

activity, research, market data M Facebook - @SeeAustralia

and more to grow your tourism M X (Formerly known as Twitter) - @Australia

business. M YouTube - @Australia

Download the Working With Tag Australia and use hashtag #SeeAustralia when posting
Tourism Australia your photos or videos. This ensures your content is seen and

guide. can be re-posted.



https://www.australiassouthwest.com/
https://corporate.australiassouthwest.com/membership/
https://www.tourism.wa.gov.au/Publications%20Library/Industry%20support%20and%20events/How-to-work-with-Tourism-WA.pdf
https://www.tourism.wa.gov.au/Publications%20Library/Industry%20support%20and%20events/How-to-work-with-Tourism-WA.pdf
https://www.tourism.australia.com/en/resources/industry-resources/building-your-tourism-business/working-with-tourism-australia.html
https://www.tourism.australia.com/en/resources/industry-resources/building-your-tourism-business/working-with-tourism-australia.html
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FOSTER COMMUNITY &INDUSTRY COLLABORATION

This chapter of the Toolkit explores how your business can benefit from local community and
industry collaboration.

Wellness tourism crosses over with other categories of tourism that the region is renowned for
including but not limited to nature-based, food and agritourism. The focus is to foster
connection between the wellness and tourism industries to grow and develop cross-category
wellness tourism experiences to support a thriving and sustainable tourism economy in the

region.
BUILD STRONG CREATE ECONOMIC IMPACT

COMMUNITY PARTNERSHIPS LOCALLY
Engaging with the local community is crucial for Collaborating with local community
the success of wellness tourism initiatives. By and industry stakeholders can drive
forging strong relationships with local residents, economic growth and development
businesses, and organisations, your business can in your region. By sourcing products
gain valuable insights into the unique needs and and services locally, your business
preferences of the community. This can lead to can support local economies, create
more tailored and effective wellness experiences jobs, and contribute to the overall
that resonate with both visitors and locals. well-being of the community.

Collaboration with community leaders and
influencers can also enhance your brand's
credibility and trustworthiness, fostering a sense of
authenticity that is highly valued in the wellness
tourism market.

M Source Locally: Commit to
purchasing goods and services
from local suppliers to support
the regional economy.

M Promote Responsible Tourism:
Educate visitors on the
importance of respecting local
culture, environment, and
community while traveling.

M Attend Local Networking Events: Keep an eye
out for opportunities to attend networking
events in region with community and tourism
organisations to gather feedback and discuss
potential collaborations.

M Support Local Events: Sponsor or participate in
local events and festivals to increase visibility
and build relationships within the community.

M Develop Community-Based Programs:
Implement programs that involve local
residents, such as wellness workshops, cultural
exchange events, or volunteer opportunities.

M Collaborate with Local Artisans: Source
products from local artisans and craftspeople to
incorporate into your wellness offerings, such as
handmade goods or locally-produced foods.
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LEVERAGING
INDUSTRY EXPERTISE

Partnering with industry experts, such as wellness practitioners, hospitality professionals, and
tourism boards, can provide your business with a competitive edge.

These collaborations can facilitate access to specialized knowledge, cutting-edge techniques,
and innovative practices that can elevate the quality of your offerings.

Working closely with industry experts can also open doors to joint marketing opportunities, co-
branded events, and cross-promotional campaigns that can broaden your reach and attract a
diverse clientele.

By leveraging the expertise of industry professionals, you can ensure that your wellness
tourism business stays ahead of trends and continuously evolves to meet the changing
demands of the market.

M Partner with Wellness Practitioners: Collaborate with local health and wellness
professionals to offer specialized services, such as yoga classes, massage therapy, or
nutritional counseling.

M Join Industry Associations: Become a member of relevant wellness and tourism
associations to network with industry peers and stay informed about trends and best
practices.

M Attend Industry Conferences: Participate in conferences and trade shows to learn from
experts, showcase your business, and establish partnerships.

M Create Joint Marketing Campaigns: Work with other wellness businesses and industry
professionals on co-branded marketing initiatives to expand your reach and attract new
customers.

M Offer Professional Development: Provide training and development opportunities for your
staff in collaboration with industry experts to enhance their skills and knowledge in this
space.
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DEVELOP NATURE-BASED WELLNESS EXPERIENCES

This chapter of the Toolkit explores developing nature-based wellness experiences to grow the

ASW Wellness Tourism Economy.

DEPARTMENT OF BIODIVERSITY, CONVERSATION & ATTRACTIONS (DBCA)

DBCA is the largest provider of nature-based tourism opportunities in Western Australia and
manages more than 31 million hectares of lands and waters. Permission is required to conduct
any commercial activity on lands and water managed by DBCA. Information about conducting

commercial activities can be found here.

HARNESSING THE BECOME
HEALING POWER OF NATURE TOURISM READY

Nature-based wellness experiences leverage the innate
benefits of the natural environment to promote health and
well-being. By integrating elements such as forest bathing,
nature walks, and outdoor meditation sessions, your
business can provide unique and rejuvenating experiences.
These activities not only help visitors disconnect from their
daily stresses but also allow them to reconnect with nature,
leading to improved mental clarity, reduced anxiety, and
enhanced overall wellbeing. Emphasize the therapeutic
aspects of nature in your marketing to attract visitors seeking
holistic health benefits.

M Organise Outdoor Wellness Activities: Plan and
schedule activities such as forest bathing, guided nature
walks, outdoor yoga, and meditation sessions.

M Design Nature-Inspired Wellness Packages: Create
wellness packages that incorporate natural elements, such
as aromatherapy with essential oils derived from local
flora, and use of natural hot springs or mineral baths.

M Develop Scenic Wellness Trails: Establish well-marked
trails for hiking, jogging, and walking that provide scenic
views and tranquil environments.

M Offer Seasonal Wellness Retreats: Plan retreats that
highlight the unique features of each season, such as fall
foliage tours, spring wildflower hikes, and summer beach
yoga sessions.

M Create Nature-Based Workshops: Host workshops and
classes on topics such as plant identification, herbal
medicine, and nature photography to enhance guests'
connection with nature.

Before deciding to enter the
domestic or international
tourism market, it is
important to understand how
they work, who is visiting WA
and ensure your product is
‘market ready’.

Tourism WA has developed a
series of fact sheets so you
can better understand
tourism and the various
distribution channels, pricing
strategies and market
segments. These can be found
here.

For more detailed information

the Australia Tourism Export

Council (ATEC) WA or Tourism

Council WA (TCWA), have

developed excellent resources

and training programs.

Australia’s South West Fact

Sheets are available here:

e Trade Ready Checklist

e Pricing & Commission

e Packaging Your Product

e Understanding the
Distribution System

¢ Online Booking Systems



https://www.dbca.wa.gov.au/licences-and-permits/commercial-activities
https://www.tourism.wa.gov.au/industry-support-and-events/resources-for-businesses-and-operators/Pages/Get-market-ready.aspx#/
https://www.atec.net.au/about/our-community/our-branches/western-australia/
https://www.atec.net.au/about/our-community/our-branches/western-australia/
https://tourismcouncilwa.com.au/about
https://tourismcouncilwa.com.au/about
https://corporate.australiassouthwest.com/wp-content/uploads/sites/2/2023/08/16.-ASW-Fact-Sheets_Trade-Ready-Checklist.pdf
https://corporate.australiassouthwest.com/wp-content/uploads/sites/2/2023/08/15.-ASW-Fact-Sheets_Pricing-and-Commission.pdf
https://corporate.australiassouthwest.com/wp-content/uploads/sites/2/2023/08/9.-ASW-Fact-Sheets_Packaging-your┬aProduct.pdf
https://corporate.australiassouthwest.com/wp-content/uploads/sites/2/2023/08/4.-ASW-Fact-Sheets_Understanding-the-Distribution-System.pdf
https://corporate.australiassouthwest.com/wp-content/uploads/sites/2/2023/08/4.-ASW-Fact-Sheets_Understanding-the-Distribution-System.pdf
https://corporate.australiassouthwest.com/wp-content/uploads/sites/2/2023/08/10.-ASW-Fact-Sheets_Online-Booking-Systems.pdf

NATIONAL PARK TOURISM EXPERIENCES DEVELOPMENT
(NPTED)

Tourism WA's National Park Tourism Experiences Development (NPTED) Program is aiming to
achieve density and diversity of high quality, environmentally conscious and culturally sensitive
tourism experiences in and around national parks.

Through the NPTED Program, Tourism WA is delivering activity that:

+ encourages private eco lodge/retreat/unique accommodation offerings in high visitation
national parks;

+ facilitates new tourism experiences that activate national parks visitation;

+ creates density and diversity of tourism products throughout the state by engaging and
building capacity within the tourism industry;

+ undertakes demand and feasibility assessments and land assembly works;

+ assists with business case development, progression of approval, and community
consultation;

+ assists private sector operators through the various stages of planning and development of
new tourism experiences and assets activating national parks; and

+ enhances tourism experience development activities by providing development workshops,
tools and one-on-one coaching for tourism operators.

Tourism WA has a network of in-region Tourism Experience Development Managers who
can work with and assist your business to grow and diversify your tourism offering.

They focus on experience development in and around National Parks and provide the following
assistance:

M Business coaching and one-on-one support to develop new experiences
M Product and experience development workshops

M Assistance with the development of business cases and feasibilities

M Assistance with community and Traditional Owner consultation

M Connection to distribution networks and bundling of experiences

Developing tourism products, attractions and infrastructure may require market advice, and a
variety of Government approvals and regulatory requirements.

The Tourism WA Tourism Planning team can help with advice on how to navigate some of these
processes or refer you to other government agencies that can provide assistance.

Find contacts for Australia’s South West's Tourism Experience Development Managers here.



https://www.tourism.wa.gov.au/industry-support-and-events/tourism-development/Documents/%5bDIG.%5d-V1.3-DESTINATION-DEVELOPMENT-309_NPTED-ROLE-OVERVIEW_TWO-PAGER.pdf




ENCOURAGE ECO-FRIENDLY PRACTICES

This chapter of the Toolkit explores how your
business can embed wellness across your
communications and products to attract
wellness travellers.

Promoting eco-friendly practices within your
wellness tourism business is essential for
attracting environmentally conscious
travelers and contributing to the
sustainability of your destination. By
integrating sustainable practices into your
operations, you can minimize your
environmental impact and set an example for
your guests. Emphasizing eco-friendly
initiatives not only enhances your brand’s
reputation but also appeals to a growing
segment of travelers who prioritize
sustainability. From reducing waste and
conserving resources to supporting local
conservation efforts, encouraging eco-
friendly practices can significantly enhance
the appeal and sustainability of your wellness
tourism business.

THE NATIONAL SUSTAINABILITY
FRAMEWORK AND TOOLKIT

The National Sustainability Framework for the
Visitor Economy has been developed by the
Federal Government in partnership with State
Tourism Organisations, and provides a
national definition of sustainability for the
visitor economy and outlines the four pillars
of sustainable tourism:

« Taking a managed approach

* Respecting culture

+ Creating positive social impact
+ Environment and climate action

Find the toolkit here.

GET ACCREDITED

OR CERTIFIED

There are a variety of certification programs
available to industry to continue their
sustainability journey:

Sustainable Tourism Accreditation is the
Australian tourism industry’s largest and
longest-running sustainability program.

Sustainable Tourism Accreditation incorporates
sustainability across environmental, cultural,
social and commercial business practices and is
recognised by the WA Department of
Biodiversity, Conservation and Attractions for
tourism operators in National Parks and
marine parks.

Tourism Council WA's The Tourism Emissions
Reduction Program enables tourism operators
to undertake an online emissions assessment
and develop a tailored emissions reduction
plan which can be published on their website to
demonstrate their commitment to improving
their sustainability.

The EcoTourism Australia ECO

Certification program certifies tourism
products (tours, accommodations, attractions)
with a primary focus on nature.

It assures travellers that these certified
products are backed by a strong, well managed
commitment to sustainable practices and
provides high-quality nature-based tourism
experiences.

» See the full list of accreditations and
certifications on Tourism WA's website here.

» For more information on sustainable
tourism please visit Austrade's website here.



https://business.gov.au/planning/industry-information/tourism-industry/sustainable-tourism
https://tourismcouncilwa.com.au/programs/sustainable-tourism
https://tourismcouncilwa.com.au/tourism-emissions-reduction
https://tourismcouncilwa.com.au/tourism-emissions-reduction
https://www.ecotourism.org.au/our-certification-programs/eco-certification
https://www.ecotourism.org.au/our-certification-programs/eco-certification
https://www.tourism.wa.gov.au/industry-support-and-events/tourism-development/Pages/Sustainable-Tourism.aspx#/
https://www.austrade.gov.au/en/how-we-can-help-you/programs-and-services/thrive-2030-strategy/sustainable-tourism




This chapter of the Toolkit explores how your business can support local Aboriginal tourism
through acknowledgement, collaboration and caring for country.

Integrating local culture and traditional practices into wellness tourism offerings promotes
cultural exchange whilst preserving local customs. The aim is to use wellness tourism to support
Aboriginal tourism businesses to extend their reach and possibly diversify their cultural offerings
to a new audience seeking unique cultural experiences.

aims is to create a vibrant
Aboriginal component of Western
Australia’s tourism industry, raising the
profile of Aboriginal tourism at a state,
national and international level. WAITOC is
committed to building strong partnerships
that enhance the social and economic
outcomes that empower Aboriginal
people in Australia. WAITOC calls for a
united Australia which: respects the land;
values Aboriginal and Torres Strait
Islander heritage, culture, and science;
and which works for the benefit of all.
WAITOC is guided by the Larrakia
Declaration and the standards of
Reconciliation Australia. We require our
partners to work within the basic
framework of a Reconciliation Action Plan

M Visit WAITOC website: Find out
information on Aboriginal Culture, WA
Tours & Experiences and further
information about WAITOC.

M Reach out to WAITOC to discuss your
plans: WAITOC can support you in
building strong partnerships with the
local Aboriginal community.

Western Australia is set to become the nation's
premier destination for authentic Aboriginal
tourism with the launch of the

The Jina Plan was developed by Tourism WA,
together with other government agencies, WA
Indigenous Tourism Operators Council
(WAITOC), and the State’s Aboriginal tourism
industry. It supports a range of initiatives
including The development of new Aboriginal
tourism experiences.

Australia’s South West is committed to
supporting the development and showcasing of
Aboriginal tourism. Our goal is to engage with
Traditional Owners and partners to grow and
strengthen Aboriginal tourism experiences and
cultural presence in Australia’s South West.

M Leverage ASW: Get support to develop
product packaging with emerging Aboriginal
businesses and established tourism
operators.

Bindjared
Country (Harvey)

Wadandi Country
(Yallingup)

Kinjarling (Albany)

Goomburrup (Bunbury)
(Kojonup)

M Book a Cultural Tour: Get to know
your local Aboriginal Tour Operator by
booking a cultural tour and
experiencing it for yourself.

An Acknowledgment of Country is a respectful
statement that shows you are aware of who the
Traditional Owners are of the Country that you
are on. Anyone can conduct an
Acknowledgment of Country.

M Understand who the Traditional Owners of
the country you are on: The

is a good source.

¥ Acknowledgement of Country: An
Acknowledgement of Country can be placed
on your website, in your place of business
and used as the opening to welcome your
visitors.



https://www.tourism.wa.gov.au/About-us/Strategies-plans-reports/Pages/Jina-WA-Aboriginal-Tourism-Action-Plan-2021-2025.aspx#/
https://www.tourism.wa.gov.au/About-us/Strategies-plans-reports/Pages/Jina-WA-Aboriginal-Tourism-Action-Plan-2021-2025.aspx#/
https://www.tourism.wa.gov.au/About-us/Strategies-plans-reports/Pages/Jina-WA-Aboriginal-Tourism-Action-Plan-2021-2025.aspx#/
https://harveyabcorp.com.au/boola-bidi-dreaming
https://www.kurrahmia.com.au/
https://www.ngalangwongi.com.au/
https://www.kodjaplace.com.au/
https://www.waitoc.com/
https://aiatsis.gov.au/explore/map-indigenous-australia
https://aiatsis.gov.au/explore/map-indigenous-australia




IDENTIFY & FACILITATE WELLNESS SPECIFIC SUPERSTRUCTURE

This chapter of the Toolkit explores how you can navigate the pathways to develop your wellness

tourism business.

What is Wellness Specific Superstructure?

Businesses specifically built for wellness tourists namely beauty spas, lifestyle resorts and

spiritual retreats.

Developing these core wellness tourism products will enhance the quality and accessibility of
wellness-specific facilities. These services which not only cater to visitors but also improve the
quality of life and options for locals, enhance community connection and wellbeing.

WAVES 2034 DEVELOPMENT COMMISSIONS

The WA Visitor Economy Strategy 2033
(WAVES 2033) outlines a new vision for
Western Australia, ‘to be recognised as a
world-class destination that immerses
people in its unique cultures, communities
and environment’ and increase the size of
the visitor economy to $25 billion by 2033.

Initiatives span across six categories:
+ Aviation

+ Accommodation and Attractions

* Events

» Aboriginal Tourism

+ Destination Brand

+ High Performing Industry

View the WA Visitor Economy Strateqy 2033
here.

LOCAL GOVERNMENTS

Local Governments touch almost all areas
of our lives regardless of where we live.
Generally, Local Government is responsible
for planning and development approvals as
well as infrastructure services and provision
of recreation facilities.

M Contact your Local Government
Authority: Speak with your local
Planning or Economic Development
Officer about your business or
development concept early

M Request a copy of the relevant local
Government prospectus: Get an
overview of what support and
partnerships are available for your
business.

M Access Visitor Data from Tourism WA:
Access Data on visitors to local
Government Areas. Individual fact sheets
are available here.

National and Regional Development
Commissions work collaboratively to build
strong regions with strong economies that
benefit all Western Australians.

Australia’s South West has two Regional
Development Commissions: South West
and Great Southern.

M Visit Invest South West: If you're
looking for investment, list your
prospectus or if you are looking to
invest, find opportunities.

M Visit Your Local Development
Commission Website: Visit for
information relating to investment,
grants and funding, business
opportunities and economic
development.

M Business Plan Research: Tourism WA
have developed Regional Fact Sheets
that provide an in-depth look at visitors
to Western Australia's 10 Regional
Development Commission areas. The
factsheets include information on visitor
numbers, where they come from, how
much they spend, reason for travel,
where they stay and who they are.



https://www.investsouthwest.com.au/
https://www.tourism.wa.gov.au/Markets-and-research/Destination-insights/Pages/Regional-Development-Commission-fact-sheets.aspx#/
https://www.tourism.wa.gov.au/About-us/Strategies-plans-reports/Documents/WAVES%202033.pdf
https://www.tourism.wa.gov.au/About-us/Strategies-plans-reports/Documents/WAVES%202033.pdf
https://www.tourism.wa.gov.au/Markets-and-research/Destination-insights/Pages/Local-Government-Area-fact-sheets.aspx#/

CONTACT AUSTRALIA'S SOUTH WEST

We'd love to hear from you.
Email: Emma.Brown@australiassouthwest.com
Phone: +61 (0) 488 422 484
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